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About Research World International Ltd 

Research World International is an independent research company whose work 

revolves around social-political, governance, and market research. With its head 

quarters in Ntinda, RWI is one of the leading research agency with a mix of 

professionals conducting up to 100 plus surveys a year. 
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IT platform 

Ç Over 16 computers all networked 

Ç 600 Android phones 

Ç Online deliverables 

Ç World class ɀ can meet any international 
standard requirements 

Data Processing 

Ç All services in-house, though we outsource 
at times 

Ç Flexibility in partnering with the best e.g. 
TRAC 

Data collection  

Ç Paper and pencil 

Ç Electronic- PDA (Android phones) 

Ç Online panels 

In total, a full strength staff of 

Ç 18 permanent research executives 

Ç 3 Associate consultants 

Ç 11 contract staff 

Ç 60 field  supervisors force 

Ç up to 200 casual  field force  

A dedicated team for Trade Management 

Ç IT solution support :1 

Ç Data processing & analysis:16 

Ç Field: in each country, specific    team 

force as determined  by the need. 

 

²Ƙƻ ǿŜ ŀǊŜΧ How we work... 



Understanding  the value of  Opinion Polls   

 

üWhat's a public opinion poll?  

Public opinion poll is a type of survey or inquiry designed to measure the 
public's views regarding particular topics or series of topics and the 
respondents are randomly chosen from the population being measured.  

 Opinion polls can  indeed guide in directing the discussions around 
governance, democracy, election related issues and any other issue under 
public debate.  

Opinion poll therefore makes a significant contribution in providing an 
understanding of public opinion by revealing key drivers behind their 
opinion and attitudes and the  likely choices.   

It is important that the opinion gathered are for that period and can shift 
in any direction depending on the events. The report therefore represents 
opinions of between 13-26th when the field work was conducted. 
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Methodological Challenges in Conducting Polls 
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 From  our experience, we realize that the process of opinion polling 
often appears mysterious, particularly to those who don't  see how the 
views of few people can represent those of hundreds of millions.  

      Many people will ask; 

Á i) How the poll results can differ so much from their own personal 
impressions of what people think; 

× ii) How did the poll star (RWI) selects people for inclusion in its polls 

× iii) How come they have never been interviewed? 

The public's questions indicate a sincere desire to find out more about 
how polling is conducted, which becomes a vital area for consideration 
at the point of dissemination of results to enhance understanding and 
believability. This shows that the process of conducting the polls is as 
good as the results themselves. 



Strategic Purpose of the 2015 Opinion Poll   
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The strategic purpose of the survey was to 
measure public attitudes, opinions and 

behaviors on politics, governance, and civic 
issues so as to inform the public debate about 

national democracy, intra party democracy and 
competition,  choices and drivers of choices . 



Summary: Approaches and Methodology 
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Study Nationwide Public Opinion Poll 
 
11th ɀ 26th July 2015 

Study approach Quantitative 

Technique Face-to-face interviews on android platform 

Instrument Structured questionnaire programmed 

Target respondents  Ugandan 17 Yrs and above 

Gender Female & male 

Total sample size 2,320 face-to-face interviews 

Scope Field work was done in 48 Districts, 72 Sub-counties, and 120 Parishes  

Margin of error +/-3% margin of error at 97% confidence levels 

Sampling Randomly selected sample across the country  

Analysis Descriptive by regional comparisons, urban-rural comparisons, gender 
specific, age-specific, SEC-considerations 

Sponsors NTV Uganda, Uganda Governance Monitoring Platform, and Great Lakes 

Institute for Strategic Studies (GLISS) partnered with RWI to conduct a 

national representative opinion poll. 



Description of Methodology 
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RWI  designed and implemented a quantitative national  
public opinion survey to measure public attitudes , opinion  
on politics  and governance issues.  

 

In developing the methodological strategies,  we drew 
upon a number of existing sources such as governance and 
social surveys, in particular gallop, Afro barometer,  Pew 
Global Attitudes Project, and the World Values Survey, as 
our reference points. 



Sampling Processes  
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RWI  applied a  probability sampling which is by any standard regarded 
as the fundamental basis for all survey research of this nature. 

 

The fundamental goal of our survey was to come up with  the same 
results that would have been obtained had every member of a 
population of 17+ been interviewed. 

 

The key used to reach this objective was a fundamental principle called 
equal probability of selection, which gave  every member of a 
population an equal ɀ or in some instances a known -- probability of 
being selected in a sample, making the sample representative of the 
population.  



Population Under Investigation 

The population (universe) investigated was made up of all 
Ugandan persons aged 17 Yrs and older in both rural and 
urban areas. 

 For the purpose of sample design, the 2002 Population and 
Housing Census was used as the basis for estimating 
population distribution across regions.   

For this opinion polling, we used the parish as the sampling 
point, or the smallest cell for data collection. In each 
parish/division no more than 20 respondents were 
interviewed and this allowed us to spread and disperse the 
sample over many districts. 



Selection of the Household 

A household is defined as a group of persons who live together in the 

same homestead/compound but not necessarily in the same dwelling unit, 

have common housekeeping arrangements, share the same household 

head, and regularly share meals together. 

The random start method was adopted during selection of households. 

A fixed landmark within the boundaries of the selected ward (such as a 

school or church) and (following the left  hand rule) proceed to the 

starting household which is determined by the date of interview. 

The number of sampling points to be surveyed in each region was 
determined by the sample size allocated to that region, which was 
allocated on the basis of proportionate to population size (PPS).  

 



Selection of the Respondents 

At the household, the respondent to be interviewed was selected using 
the KISH GRID.  All members of the household aged 17 and over were 
listed in the household schedule on the Kish Grid. 

 

Following a successful interview at the household, the enumerator  
skipped four houses and selected the fifth  (households. 

 

If the selected respondent was not at home, the enumerator made 2 
call backs in a span of two   days and a follow up to a place of work for 
those whose households had been selected but not at home. This was 
the case with Kampala where most interviews were done on the 
weekends and evenings. 

 



How Field work  was  organized 

Putting into consideration the fact that the exercise was done countrywide, we 
used: 

34 interviewers for data collection, hence 6 teams. 

Sample per day for an interviewer was 7 interviews maximum 

8 Supervisors, each supervising five interviewers. 

4 quality control team leaders, one per region  

Total output  per day was an average of 238 interviews 

All interviews were directly relayed to our server immediately after interview 

Total number of actual interview days were 13 days 

To ensure quality data, quality control procedures during fieldwork training of 
interviewers, back-checks, spot-checks etc. were strictly adhered to 
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Sample size /share by Region 
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Population Surveyed  
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Gender Age Group Education Setting Region

53% 

47% 

26% 

30% 

19% 

13% 

7% 5% 

13% 

44% 

30% 

13% 

22% 

78% 

15% 

26% 25% 24% 

9% 

Base (N=2320) 
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Population by Gender 

Central (356) Eastern (613) Western (587) Northern (561) Kampala
Metropolitan

(203)

Urban (512) Rural (1808)

Overall (2320) Region Setting

53% 

59% 

52% 51% 
53% 

49% 
52% 53% 

47% 

41% 

48% 49% 
47% 

51% 
48% 47% 

Female Male

More females were interviewed than males. Central registered significantly higher numbers of females compared to males   
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Population by Age 

Central (356) Eastern (613) Western (587) Northern
(561)

Kampala
Metropolitan

(203)

Urban (512) Rural (1808)

Overall (2320) Region Setting
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Youth dominate adult demographics. 56% of adult population fall between 17-34 Yrs.  



Gender Age Bands 

Overall Female Male 17-24 Yrs 25-34 Yrs 35-44 Yrs 45-54 Yrs 55-64 Yrs 65+ Yrs 

Base 2320 1221 1099 592 703 446 296 161 122 

Baganda 18% 20% 15% 16% 16% 20% 20% 20% 21% 

Banyankole 9% 10% 9% 8% 9% 10% 11% 11% 10% 

Iteso 9% 9% 9% 9% 10% 9% 9% 7% 7% 

Bagisu 7% 6% 8% 7% 6% 6% 8% 10% 7% 

Acholi 7% 6% 7% 10% 8% 5% 3% 1% 1% 

Basoga 6% 6% 7% 7% 7% 6% 5% 7% 2% 

Langi 6% 6% 6% 7% 7% 5% 5% 5% 6% 

Batooro 5% 5% 6% 5% 6% 6% 4% 3% 4% 

Banyoro 5% 5% 5% 4% 5% 5% 6% 3% 5% 

Karimojong 4% 5% 4% 6% 5% 2% 5% 3% 3% 

Bakiga 4% 4% 4% 3% 4% 4% 5% 2% 10% 

Lugbara 3% 3% 3% 2% 3% 3% 2% 2% 2% 

Bagwere 3% 3% 2% 2% 3% 3% 2% 3% 2% 

Bafumbira 2% 2% 3% 2% 2% 2% 2% 6% 6% 

Bakonzo 2% 2% 3% 3% 2% 2% 2% 2% 3% 

Aringa 2% 2% 2% 2% 2% 2% 2% 1% 1% 

Madi 2% 2% 1% 1% 1% 2% 1% 5% 2% 

Ethur 1% 1% 1% 3% 1% 1% 1% - 2% 

Others 2% 2% 2% 2% 3% 1% 2% 2% 2% 
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Population by Ethnicity 



Gender Age Bands 

Overall 
(2320) 

Female 
(1221) 

Male 
(1099) 

17-24 Yrs 
(592) 

25-34 Yrs 
(703) 

35-44 Yrs 
(446) 

45-54 Yrs 
(296) 

55-64 Yrs 
(161) 

65+ Yrs 
(122) 

Roman Catholic 44% 44% 43% 47% 44% 42% 44% 41% 41% 

Protestant 32% 30% 34% 29% 31% 34% 27% 40% 44% 

Muslim 14% 15% 13% 13% 16% 12% 17% 16% 8% 

Born Again 9% 10% 8% 9% 9% 11% 11% 3% 3% 

Seveth day adventist (SDA) 1% 1% 0.5% 1% 0.4% 1% 0.3% 1% 1% 

Ancestral religion/Animism 0.3% 0.3% 0.2% 0.2% 0.1% 0.4% 0.3% - 1% 

Orthodox 0.1% 0.1% 0.1% - - 0.2% - - 1% 

No religion 0.2% 0.2% 0.3% 0.2% 0.3% 0.2% 0.3% - - 

5ƻƴΩǘ ƪƴƻǿκwŜŦǳǎŜŘ ǘƻ ǎŀȅ 0.1% - 0.2% 0.2% - - - - 1% 
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Population by Religious affiliation 

Roman Catholic have taken the lead over protestants. As at 2002 census, both were at par. Similarly, 

Muslims have increased by 2% compared to 2002 
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Population by Education level 

Central (356) Eastern (613) Western (587) Northern (561) Kampala
Metropolitan

(203)

Urban (512) Rural (1808)

Overall (2320) Region Setting
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No formal Education Primary Secondary Tertiary

What is your highest level of education? 

Majority of the population have only acquired primary education. Rural areas  are worrying at 66% of the 

population having  primary education or less. Western and Northern regions have fewer educated people. 
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Population by Employment Status 

Female
(1221)

Male (1099) 17-24 Yrs
(592)

25-34 Yrs
(703)

35-44 Yrs
(446)

45-54 Yrs
(296)

55-64 Yrs
(161)

65+ Yrs (122)

Overall
(2320)

Gender Age Bands
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Yes No

Over half of the sampled population is unemployed. Majority being the young (17-24) and the old (65+) 

Are you currently employed? 
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Population by Employment Status 

Majority of the unemployed are the uneducated in northern region; those who have Primary and secondary level of 

education have similar fate 

Are you currently employed? 


